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Ivan Kontic and Jasmin Biljeskovic, «Greening the Marketing Mix: A Case Study of the Rockwool (A)
Group,» (Bachelor’s Thesis, Business Administration, 2010), p. 10.
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P. B. Singh and Kamal K. Pandey, «Green Marketing: Policies and Practices (YY)
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Katie Bird, «L’Etude ISO sur la certification des normes de systéme de management — 2011,» ISO, (YY)
<http://www.iso.org/iso/fr/news.htm?refid=Ref1686>, (Visitée en 6/7/2015).
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«Evolution des certificats ISO 14001 en Afrique du Sud,» ISO, <http://www.iso.org/iso/fr/home/standards/ : jhwaod!
certification/iso-survey.htm?certificate=IS0%2014001 &countrycode=ZA#countrypick>, (Visitée en 15/7/2015).
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«Entreprise et développement durable,» SAS, <http://www.sas.com/offices/europe/france/software/solu- (Y ¢)
tions/developpement durable/article developpement durable.pdf>, (Visitée en 6/7/2015).
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